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Short description/Contents

The course content information about:

* Activities and tools of public relations and how to
adapt them to different types of stakeholders
*PR effective communication models
connection with MM and SM channels.
*Drafting style of public relations materials
*Methods of communication with journalists
*The public relations campaign

*Techniques for creating PR events

*Public relations strategies

*Codes of ethics and professional deontology

and the

Assessment/Evaluation

Final mark = 50%*evaluation first project +
50% * evaluation second project
Minimum performance standard :
Average minim 5.00 for the two projects
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